
BIG TECH AND YOUR DATA

@FreeFairMarkets

www.facebook.com/FreeFairMarkets

The Cambridge Analytica scandal rightfully set off a wave of 
scrutiny regarding data privacy, but the potential for further 
exploitation extends far beyond Google, Facebook and Twitter.  

What should Congress ask Amazon about the stockpiles of 
personal data they collect on you?



Is Amazon using consumer browsing and purchasing 
histories to gain an unfair advantage over its 
competition? 
Allegations that Amazon is using its droves of both purchasing and browsing data 
to undercut third-party sellers and small businesses to crowd them out of the 
marketplace are raising concerns. 

Just what is Amazon doing with all that consumer behavior 
data, anyway?
Amazon is on track to be the third-largest digital advertiser in the U.S., just behind 
Google and Facebook. But unlike Google and Facebook, which give users the 
option to control what information is shared with third parties, Amazon gives users 
very limited flexibility regarding privacy. 



Is Amazon taking privacy concerns about its smart-speaker 
Echo seriously, and have there been breaches that we don’t 
know about?
Amazon’s smart-speaker has already been caught recording private conversations, 
and the tech giant has patents pending that could make the Alexa-powered device 
even more invasive.    

Has Amazon heeded the lessons of Facebook’s Cambridge 
Analytica scandal, or is the company leaving sensitive 
personal information vulnerable in the cloud?
Amazon’s cloud storage, Simple Storage Service (S3), is notoriously vulnerable to 
data exposures. As the company makes a foray into greater responsibility hosting 
voter data and other sensitive information, questions need to be raised about its 
ability to safeguard this data from nefarious activity and prevent hacks or leaks. 



The Free & Fair Markets Initiative (FFMI) is a non-profit coalition of businesses, 
consumer advocacy groups, workers and community activists committed 
to scrutinizing and highlighting emerging market trends that are stifling 
competition and innovation, influencing federal and local government 
spending, putting consumer data in harm’s way and limiting consumer choice. 
Our vision is a modern, fair marketplace that serves the best interests of 
individual Americans and the nation as a whole.

Amazon should tell Congress what 
they are doing with the stockpiles 
of sensitive data they have on you.

Read our memo at:
www.FreeAndFairMarketsInitative.org
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